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ABOUT
WE ARE PHI DELT
As the world continues to reopen and campuses work to energize the college experience once again
this fall, Phi Delta Theta has an immense opportunity to re-introduce itself in a proud, visible, and
responsible way.

We know that members of Greek organizations are some of the most engaged students on campus,
but we also know that there is concern about the behavior of social organizations this fall. Phi Delts
have the chance to redefine what it means to be a fraternity man and be the example as responsible
advocates for their campus communities. 

Through our We Are Phi Delt campaign, Phi Delta Theta encourages its chapters to find a balance of
celebrating a return to campus in a way that strengthens the organization. 

CAMPAIGN PILLARS
We are Family: Promoting brotherhood, wellness, and being your brother’s keeper
We are Responsible Leaders:  Promoting the Cardinal Principles, risk prevention,
safety, and Becoming the Greatest Version of Yourself.
We are Campus Ambassadors: Promoting campus involvement, engagement, and
chapter growth
We are Students: Promoting sound learning and personal development
We are Philanthropists: Promoting philanthropic pursuits, giving, and service
We are Initiators: Promoting positive change and solution-mindedness

DON’T FORGET TO FOLLOW
AND TAG PHI DELTA THETA

FACEBOOK
@phideltatheta

TWITTER
@phidelt

INSTAGRAM
@phideltatheta

TIKTOK
@phideltathetaghq

https://twitter.com/phidelt
https://www.facebook.com/PhiDeltaTheta
https://www.instagram.com/phideltatheta/
https://www.tiktok.com/@phideltathetaghq
https://www.facebook.com/PhiDeltaTheta
https://www.facebook.com/PhiDeltaTheta
https://twitter.com/phidelt
https://twitter.com/phidelt
https://www.instagram.com/phideltatheta/
https://www.instagram.com/phideltatheta/
https://www.tiktok.com/@phideltathetaghq
https://www.tiktok.com/@phideltathetaghq


TIMELINE
AUGUST–SEPTEMBER
WE ARE STUDENTS: PROMOTING SOUND LEARNING AND 
PERSONAL DEVELOPMENT

Back-to-school posts
Show your chapter's involvement at campus events 

Orientation/welcome events
Sporting events
Volunteer fairs

Spotlight members who are excelling in their studies, 
 internships, etc.
Promote PDT U content and encourage members to earn
their Pursuit of Greatness badges

Content Ideas:

SEPTEMBER–OCTOBER
WE ARE FAMILY: PROMOTING BROTHERHOOD, WELLNESS,
AND BEING YOUR BROTHER'S KEEPER.

Promote recruitment and new members
Why join Phi Delt posts
New member shoutouts

National Hazing Prevention Week: September 20–24
Create and repost anti-hazing content
https://hazingprevention.org/ 

Showcase activities that promote brotherhood (intramurals,
service projects, volunteering, outings, chapter meetings, etc.)
Promote your chapter's service with local ALS Families
Showcase your members' families and their engagement with
your chapter

Content Ideas:

NOVEMBER–DECEMBER
WE ARE CAMPUS AMBASSADORS: PROMOTING CAMPUS
INVOLVEMENT, ENGAGEMENT, AND CHAPTER GROWTH

Showcase members who are involved on campus
Show your love for your campus

Promote campus events and encourage members to go
Show the best places to visit on campus
Share fun facts about your school

Shoutout other Greek organizations on campus
Support their events

Educate students and peers about LiveLikeLou and the cause
of ALS

Content Ideas:

https://hazingprevention.org/
https://hazingprevention.org/


TIMELINE
JANUARY–FEBRUARY
WE ARE RESPONSIBLE LEADERS: PROMOTING THE CARDINAL
PRINCIPLES, RISK PREVENTION, SAFETY, AND BECOMING THE
GREATEST VERSION OF YOURSELF.

Promote chapter's new leadership
Executive Board shoutouts

Presidents Leadership Conference in St. Louis (early January)
Social media take over

Informational posts about leadership and what it means to
be a good leader
Risk prevention posts
Phi Delta Theta's dedication to safety

Content Ideas:

FEBRUARY–MARCH
WE ARE INITIATORS: PROMOTING POSITIVE CHANGE AND
SOLUTION-MINDEDNESS

Share posts from GHQ about the Fraternity's diversity and
inclusion efforts
Promote Black History Month (February)
Promote service for ALS families and share what your
chapter is doing to initiate change in the world of ALS

Content Ideas:

APRIL–MAY
WE ARE PHILANTHROPISTS: PROMOTING PHILANTHROPIC
PURSUITS, GIVING, AND SERVICE

Showcase your upcoming/previous philanthropy events
Promote LiveLikeLou by showcasing your chapter's Iron Phis
and tagging @IronPhi and @LiveLikeLou4 on Instagram and
Twitter
Promote ALS Awareness Month (May)
Educate your followers about the Phi Delta Theta Foundation
Post photos of your chapter members who are active in
fundraising and volunteering
Encourage members to volunteer ALS kids through camps in
the Summer

Content Ideas:



BRANDING  MATERIALS
LOGOS

COLORS

002B54 0081C6 0081C6 

HASHTAGS
#WeArePhiDelt
#PhiDelt
#PhiDeltaTheta

Click here to access logos
and branding materials for
We Are Phi Delt campaign

https://www.dropbox.com/home/Expansion/Social%20Media/Social%20Media%202021/We%20Are%20Phi%20Delt


BRANDING  MATERIALS
PROFILE BANNERS AND FRAMES

Frame is called We Are Phi Delt and
is available on Facebook!



BRANDING  MATERIALS
PRINT OUT SIGN

Print this out and pose for a picture!



WHAT  TO  INCLUDE  IN  EACH  POST

1 .HIGH-QUALITY IMAGES, VIDEOS, OR
GRAPHICS
Instagram is a visual platform, so high-resolution photos and videos typically perform better.
Most smartphones have great cameras, but if someone in your chapter does photography,
videography, or owns a DSLR camera, we encourage them to take photos for your chapter’s
Instagram.

To create graphics for upcoming events or holidays, we recommend https://www.canva.com/.
Canva is a free online program that has thousands of templates to help you create visuals for
social media.

2.RELATED ACCOUNTS TAGGED
Tagging related accounts can improve your chances of getting reposted on other pages with
larger audiences. You should always tag the social accounts of GHQ, your university, your Greek
community, and your IFC.

3.A LOCATION
When a user searches a location, they are able to see the posts and accounts that have used that
location. Adding a location to your post and stories allow for more people to discover your page.
For example, if you add your college as a location, current and potential students will see your
posts, which serves as a great way to promote events and recruitment.

4. A CALL TO ACTION
A call to action is a way for you to entice your social media audience to focus their attention on
the next action you want them to take. This is usually added at the end of a post.
Ex. Comment your favorite Phi Delt memory, go to the link to sign up for recruitment, tag a
friend below, etc.

5.  HASHTAGS
Hashtags are a great way to expand your reach, but make sure they are related to the post. Feel
free to create hashtags that are specific to your chapter. For example #phidelt + your school
name.

https://www.canva.com/


INSTAGRAM  REELS  AND  TIKTOK

Reels are Instagram’s version of TikTok. As of June 2021, Instagram has plans to focus more on
videos than photos, so creating a TikTok could benefit your chapter's social media presence.

Phi Delta Theta GHQ has launched a TikTok account @phideltathetaGHQ, and we encourage
chapters to do the same!

Reels and TikToks push content to the feeds of new followers, which gives the opportunity to
introduce Phi Delt to new audiences. Think of these videos as an introduction, and you should
try to make a great first impression with each post. Each Instagram Reel and Tiktok you create
should fit in one or more of the following categories: entertainment, education, or promotions.

It is recommended that chapters use TikTok to create the videos and then save the videos and
upload to Reels.

TIPS AND CONTENT IDEAS
Stay on top of current trends, and be creative on how to incorporate Phi Delt and
brotherhood into your videos

Watch for songs/sounds that are trending
Day in the Life vlogs

Day in the life of a Phi Delt
Week in the life as a chapter leader

Chapter house tours
Campus tours/campus life

Show unique places on campus
Best places to eat
Campus events (sports, Greek events, recruitment events, etc.)

#WeArePhiDelt
Have a brother talk about why he decided to join/what Phi Delt means to him

Educational videos
Educate your audience about the Phi Delta Theta Foundation and LiveLikeLou

Promotional videos
A great way to highlight your upcoming philanthropy or recruitment events
Feature behind the scenes of a philanthropy/recruitment event



CONTACT

Katelyn Fulmer
Digital Strategy Coordinator
kfulmer@phideltatheta.org

HAVE  ANY  QUESTIONS?

WANT  TO  CONTRIBUTE?


